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Trust can reduce
<fress

when people fail o trust colleagues,
they Have a tendenty t0:

L

Attend unnecessary mecTings in

case people talk beind their back

Request To be copicd in on

unnecessary emdails

Fail to delegate

Experience anxicty that they may be

passed over for promotion

o Conclude that when THings don’t
go their way that a plot exists
against them

o Not ask for help incase they

are seen as weak

L
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“Only thing 1s though, with my wife about to have the
baby, I wouldn’t be able to make it over there every day —
that’s an extra half an hour, and I'm going to be needed at
home, mate.”

“Mmmm, I hadn’t thought of that. I don’t fancy rushing
between two delis either, to be honest. That’s not going
to go down well at home either” said Steve, rolling his
eyes. William laughed. They both knew that one of the
reasons Steve had left Gabriels was to give himself a better
work-life balance, so that he could spend more time with
his family while they were growing up. Getting back into
the long hours that he had felt obliged to chalk up when
he was in full-time employment didn’t interest Steve, and
certainly wouldn’t please his wife. Yet he had discovered
such a winning formula with the delicatessen, Steve knew
that there was a golden opportunity here that was his for
the taking. He was torn.

Just at that moment, Steve’s eyes came to rest on the box of
true bars sitting on top of the counter. It made him think
for a moment.

“You know what? I think I might just have a solution. Pass
me the phone, Will.”
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66 A competitive culture endures
by tearing people down. 99

Jules Henry, Anthropologist
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Trust — the invisible thread that
binds the world together.

Just think about it for a second. Your relationship with your
partner, your children, your boss, your clients. Without trust, how
would those relationships change? What would they be worth?

By holding trust central to the personal philosophies that
underpin the way you live your life at work and at play, your
rewards will be collaboration, strong meaningful relationships
and ultimately greater success.

Trust Unwrapped takes a unique approach to this subject. Follow
the story of a young woman who, in her quest to reach the top

of the corporate ladder, loses sight of the importance of trust and

in so doing crashes her career in a spectacular fashion; concurrently
real life facts, stories, quotes and cartoons are included alongside the
text to provide a fresh and factual insight into this vital ingredient of
modern day life.
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